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Access to Access to
market

Renting Fee
-5% Service Fee +8% Service Fee

Ontti Labs







Video Hours Uploaded Per Day Photos Uploaded Per Day Posts Per Day

(Global) (Global) (Global)
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Notes: Data points publicized by each platform are irregularly provided and typically rounded for convenience

MEDIA

KPCB, Twitch, YouTube, Twitter, Tumblr, Author’s anafysis | @tweettal & @BallMatthew

Number of Movies Released per Year Number of New Original Scripted Series per Year Books Published Per Year
(US & Canada) (Us) (Global)
200 - 3.0M 1
400 -
m -
350 1 2.5M -
600 300 -
2.0M
500 5
0 200 15M A
300 150
1.0M A
200 100
0.5M -
100 50 -
0 0 0.0M
198084 ‘84 ‘86 ‘88 ‘90 ‘92 ‘94 ‘96 ‘98 ‘00 ‘02 ‘04 ‘06 ‘08 ‘10 12 ‘14 198082 ‘84 '86 ’88 '90 ‘92 94 96 ‘OB ‘00 ‘02 ‘04 ‘06 ‘08 10 12 ‘14 1980782 '84 ’86 ‘88 ‘90 '92 '94 '96 '98 ‘00 ‘02 04 ‘06 ‘08 10 ‘12 ‘14

MEDIA Box Office Mojo, SNL Kagan, John Landgraf, KPCB, Forbes, UNESC Boluk | @tweettal & @BallMatthew



CONTENT CREATION
DEMAND
>
CONSUMPTION
DEMAND

MARKET OPPORTUNITY FOR
PRODUCTION FACILITATORS







SURVEY

ONLINE PRODUCTION
HOSPITALITY SERVICE TESTING

48 PARTICIPANTS:

- 5 SONGWRITERS
-11 ARTISTS

- 9 PRODUCERS

- 7 AUDIO ENGINEERS
- 4 MANAGERS

-12 OTHERS




Q1 What is you first reaction to the service?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. Very positive .Somewhat positive | Neutral . Somewhat negative
I Very negative

ANSWER CHOICES RESPONSES
Very positive 45.83%
Somewhat positive 35.42%
Neutral 16.67%
Somewhat negative 2.08%

0.00%

Very negative

TOTAL

22

17




Q3 When you think about the service, do you think of it as
something you need or don’t need?

Definitely don’t\

Definitely need
need

Probably don’t need\

Neutral —

Probably need

ANSWER CHOICES RESPONSES
Definitely need 6.25%

Probably need 54.17%
Neutral 18.75%

Probably don’'t need 16.67%

Definitely don’t need 4.17%
TOTAL




Q4 If the product were available today, how likely would you
be to buy the service?

Extremely
likely

Very likely

Somewhat likely

Not so likely

Not at all
likely

0% 10% 20% 30% 40% 50%

ANSWER CHOICES RESPONSES
Extremely likely 10.42%

Very likely 14.58%
Somewhat likely 43.75%
Not so likely 20.83%

Not at all likely 10.42%
TOTAL




Q5 How likely is it that you would recommend our new
product to a friend or colleague?

ANSWER CHOICES RESPONSES

Extremely likely 10.42% 5
Very likely 14.58% 7
Somewhat likely 43.75% 21
Not so likely 20.83% 10
Not at all likely 10.42% 5
TOTAL 48

33.33% 251006

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

. Detractors (0-6) . Passives (7-8) . Promoters (9-10)







COMPETITOR

C @& https//www.studiotime.io * 0> Q0 0 @

Studiotime™

p +Add your studio  Signup  Login

Quick replies 2

$50.00 The Silent Note $32.00 ZOOM Recording $35.00 The Barber Shop
Eeghony perhour  Studio perhour  Recording Studio
Kk kkk 117 bookings *kkkk 9« 46 bookings

MIUM AFI {AVI[VIYW VERIFIEI REMIUM RV

$40.00 Silverside Recording $60.00 Tiny Room Studios $70.00 Professional Audio

perhour  (Stydio A) perhour ey ek 2 « 5 bookings perhour  Concepts (Studio A)
* 1booking *kkkk 2« 22 bookings

© Help Chat

See all of our premium verified studios




Studiotime in partnership with & airbnb
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Negatives:

-High cost

-Accommodation is not included
-Unnecessary amount of equipment -Limited options of locations

Studiotime™ O New York, NY, United States
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Offline
Transaction

Traditional
Recording
Studios +
Rent

Affordable

Ontti Labs

Air Bnb +
Rental
Equip.

Direct
competitors

Hotels +
Rental
Equip.

Expensive

Online
Transaction







First 3D Chip

3D Movies

Google Driverless Car
iPad

Accelerating Growth ow:
in Technology " o

(condensed) Apple Mﬁ'&”&i"

Wordprecessor
Microprocessor

Man on Moon

Light Bulb 'elephone

. _Telegra
Printing Press Telescope Steam Engine '® °9"Ph
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Historical Entertainment Value Chain
(Television Example, Illustrative)

Creatives Production Companies Networks Distributors Devices Audiences

1212220222122
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Huge amount of creative talent  ..But the high cost of production ..and the limited number of And programmers had only a few And the reliance on a single, Despite their diversity, audience
(writers, directors, actors etc.) meant only a few production programmers (i.e.channels)and delivery models(i.e.broadcast v. stationary and shared device, the attention was limited on the
eager to create companies/ studios werewilling  24/hour linear schedules further  cable), with distribution tightly  livingroom TV, limited how much  content that made it through the

and able to finance, preventing capped content controlled by a handful of MVPDs content could be consumed system
most from getting their chance...

MEDIA Author’sanalysis | @tweettal & @BallMatthew

Modern Entertainment Value Chain
(Television Example, lllustrative)

Creators can now skip through the traditional content flows/parties

, ' '

Creatives Production Companies Networks Distributors Devices Audiences
1122220222 S UL L] !
ISUBSYNNEN] 12212222 2
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> 1
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All creatives, professional, Powerful video capture, editing  And there’s a historic high in the ... And distribution is no-longer While each consumer has a As a result, audiences are both

amateur and aspiring can create  and sharing tools mean everyone number of programmers — not just controlled by infrastructure handful of rich, portable, more plentiful and harder to each
video content at will can create content (and more  traditional or evendigital networks owners connected and personal devices than ever before

inexpensively than ever before)

Author’s analysis | @tweettal & @BallMatthew
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SIMILAR GLOBAL REACH *GOAL
SIMILAR CUSTOMER BASE

) 1 9§ i
BRINGING THE MAGIC BACK TO LIVE MUSIC

Secret gigs in 200+ cities all around the world







“Be the first to record in space!!”

ote ‘

Ontittled.com



“Be the first to record in space!!”

Ontittled.com



“Be the first to record in space!!”
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GROWTH ON PROJECT:




-IT'S IMPORTANT TO
COMMIT TO THE

PROCESS AND BE
AWARE OF ALL
MOVING PARTS




-PLANNING AND
STRATEGIZING FOR A
SEAMLESS PRODUCT
TAKES SKILL AND
HARD WORK



-FOUNDATION IS
KEY FOR

- LONGEVITY
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STUDYTHE &0
MARKET WHILE @& |
EXECUTING  [Cife
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ALSO LEARNED:

-FINANCIAL PROCEDURES
-INDUSTRY INSIGHTS
-FUTURE OPPORTUNITIES
-MARKET DISCOVERY




OBSTACLES DURING
PROJECT:




-OVERLOAD OF
IDEAS SLOWED
THE EXECUTION




-GOT AHEAD A
FEW STEPS OF
THE PROCESS
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NEXT STEPS:
















IN THE NEXT 6 MONTHS:

-IMPLEMENT THE BOOKING SOFTWARE
ON THE WEBSITE

-TARGET ADS TO SIGN SPECIFIC HOSTS
IN SPAIN, LONDON, PUERTO RICO,
NEW YORK AND LOS ANGELES




... AND FOR
ALWAYS TO BE
MINDFUL AND
AWARE




THANK YOU!




